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The success business management model of the rise in residential real estate
economy regression of Bangkok
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ABSTRACT

The objective of dissertation were (1) to study the factors affected the success
business management model of the rise in residential real estate economy Regression of
Bangkok by the customer (2) to study the factors affected the success business management
model of the rise in residential real estate economy Regression of Bangkok by employee
and (3) to propose a model of the rise in residential real estate economy Regression of
Bangkok. The researchers used the technique to study Mixed Method Research by
quantitative research. The sample in this study were customer with real estate sector 400
samples and 400 employees results have been used in the discussion.

The results showed that (1) the success of the success business management model
of the rise in residential real estate economy Regression of Bangkok by customers Influenced
by the positive overall. The factors of distribution channels (B: 0.70), the factors of
marketing (B = 0.56), the factors of promotion (3 = 0.23) and The factors of product (B =
0.19) was statistically significant. While the factors of price were total positive influence with
the factors of distribution channels (Y = 0.65), the factors of promotion (Y = 0.12) and the
factors of product (Y = 0.11) was statistically significant. (2) The success business
management model of the rise in residential real estate economy Regression of Bangkok by
employee the results showed that positive overall. The factors of leadership (B = 0.75), the
factor of member in the organization (B = 0.44) and the factors of cultural organization (B =
0.34) was statistically significant. While the membership in the organization of the residential

real estate sector rise in the recession of Bangkok Influenced by the overall positive the
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factors of leadership (Y = 0.86) and the factors of Cultural Organization (Y = 0.42) was
statistically significant.

(3) The success business management model of the rise in residential real estate
economy Regression of Bangkok must be accepted by the customer. If appropriate use to
the marketing strategy mix factors. It contributes to the success of the business. The Real
estate investments were much less likely to crash. The selection criteria buy land or invest a
few variables it all depends on location. So that is the key factor in the marketing mix
factors include distribution channel. This can be a competitive advantage driving to work in
the real estate sector, housing flat were requires efforts to work. Executive Leadership may
be driven to success but success will not happen if they are not accepted by their followers.
In a competitive real estate brokering. Violence has been on the efforts. The work a good
organization and a culture that are the main factor that influence success business

management model of the rise in residential real estate economy regression of Bangkok.
Keywords: The success business, residential real estate, economy regression
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4.3 dwdszaumnanisnain MAsdestu  AnudsavesgsivednIumindussian
flagenfouursu lunnziasugisannesresumngaymumiuas annaugnAn Han1sUseiiudade
srundnsiae wuildsunmsussiiuegluszduan (Mean = 3.75) Tasanudduiiléfunisussidu
geanldun szuumsnwimnuUaende (Mean = 3.87) anumainvansveauuuilegendelviden
(Mean = 3.85) kaz AMNAMYBWIBINNDIAY (Mean = 3.83) mudinu Han1sUszidudadasmusien
wuilssumsusaiiueglusedunn (Mean = 3.88) lnsanududildiunisusyifiugean loun s1a
yefifimudusssy (Mean = 4.01) angnidleifisudulassnsdu (Mean = 3.97) uay ANuANA
yoamIAfiTresioiuil (Mean = 3.89) nuddy wansUszdutadedumsduaiunisnatn wui
Isumsuseidiueglusefiuann (Mean = 3.88) lnsanwanduiildsunsussidiugeanlédun nslemand
9dla (Mean = 4.31) msliduan wan wan waw eg1sgla (Mean = 3.71) uaz @ruanuazs AT
firwninlasensdu (Mean = 3.64) muddu  wansuszidiutedesnuaniudl wuildsuns
Uszifiuoglusziuann (Mean = 3.86) Tnsamaduiilédsunisussiiugean liun msthiausdoyad
MaeFomNe (Mean = 4.00) msidrinnumeiiBediold (Mean = 3.98) uazanuazadnlunism
¥ (anuflng) (Mean = 3.98) nudndu drunanisusziliuaudniavesgsivedmnsuning
UszLanilogordouunsu lunnziasugiaanassvesumnsammaviunsluviruzvesgndn  wuin
I§sumsuszifiuegluszduann (Mean = 4.11)  leganuddudildsunisuszidiugean aun
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nIgUILNTRALIANA AL DE9BLEDa (Mean = 4.20) sanseldiasilafintu (Mean = 4.16)
uazmaduiiiinuarsensuvesgnéniifosnmstetiuogends (Mean = 4.09) nudfy

4.4 mnuduiavesgitaedmiuningussianiiegendeunsiu lunneiaswgiannnes
YosuANgATHIMILAS ANnaNgnAn el Alesgiidumadiefumdineuainlinasing
fatfu Fewhnisiiaszsiadulssavdanduiusseninsiudsdfunaldlaefansanadulsyans
anduiusiuuisdu (Pearson’s Product Moment Correlation) vilvile wivisndanduiussening
fuvsdunald Wonmaaeudonnandesiuresmsiinmeilunaauniadilasaing finrsune
Ssyavdanduiusseninaduysdanaldnnglunimsn 1esnn mduussansavduiusseming
Frudsdannldnngazdesdanliiiu 0.80 edesdudymni n1rzidunsesiuidany
(Multicollineartiry) Inasai

el 1 HANMTIATIERdyy ATsduRsIsRLTmY (nguanen)

Product Price Place Promotion SUCCESS
Product 1 0.524* 0.698** 0.524 0.546**
Price 1 0.560** 0.585** 0.686**
Place 1 0.606** 0.500**
Promotion 1 0.576**
SUCCESS 1

HanTIATIeinudn lliduusalaidymanesidunsessindanyg §33gldvinisinses
ANdavesgsisedmiuninduszianiiegerdounursnu luniziasugionnnssvosiun
NUNNAMIUAT 91NNGUGNAN $287F Maximum Likelihood faelusunsuduiagy LISREL 8.52 Lite
vhnsieuifisufsanunaundussninlunaiiiauntu fudeyaidesedny Ineunwst Tunis
nTvdeuUsYnaURee Chi-square/df, CFI GFI, AGFI, RMSEA ua¥ SRMR anansiissldsai

ATl 2 wanINITIAsIsiaedaunauniuveddunanud 15vesgsivedmnzuning
ﬂismwﬁagjmﬁmmmu TUANIZATYERIONN0LTDAUANTIVINUNIUAT AINNGUGNAT
putlaunauniiu Lnest Al Taler Nan1sRaTsaN

Chi-square/df <3.00 1.67 LN U
CFI > 0.95 0.98 LN U
GFI > 0.95 0.96 LA U
AGFI > 0.90 0.91 NULNEUA]
RMSEA <0.05 0.039 LA U
SRMR < 0.05 0.037 LN U

doRarsunarduidniunaundusesiuina 910015197 2 nuin luwnaiinuaenndss
ﬂamﬁuﬁu%;ﬂm%mﬁsﬁﬂﬁﬁg@ 6 AUliiIULNYl N1SEONTU Av  Chi-square = 976.93,
Chi-square/df. = 1.67, CFl = 0.98, GFI = 0.96, AGFI = 0.91, RMSEA = 0.039 uag SRMR = 0.037
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Chi-—Sguare=S76_93, RMSEA=O0_047
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P-value=0.05647,
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A397l 3 audiSavesgsivediniumindussianiiogerdouinsiu lunneiasugianase
VOUYANTANNUVIUAT INNGUGNAT

Uadowa 511 prudISeveegsie

(R’=0.56) adanFaming (R°=0.65)

fauusivg DE IE TE DE IE TE
NARN S 0.11 - 0.11 0.13  0.06 0.19
t-value 198% - 1.95% 262* 114 -
oI NTINT WY 065 - 065 034 036 0.70
t-value 7.84%* 7.84** 518 6.01%
AUALETUNINAA 0.12 - 012 016 007 023
t-value 2.10* 210% 274* 119 -
1A 0.56 - 0.56
t-value 6.72%% - 6.72%*
DE = Direct Effect, IE = Indirect Effect, TE = Total Effect, * p <0.05, ** p<0.01
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HANITATIEVINUI napwdnFavesgsivedmunindussinniiegerdounisu Tunne

\TYININANDEVDLUANTUNNUNIUAT AINNGNANAT  IATUBMENATINBIUINGIN YBINN13TA
drde (B = 0.70) Yadusuntsnatn (B = 0.56) Msdaasunisnain (B = 0.23) wavwdndusi
B = 0.19) sehafidudrdgyeada

Tuvauzitadesusinives edamnTunindussinaniegordouuisu lunnsiasugia
0ANDYVDLUANTUNNUYIUAT  LASUBVENATIN 1TIUININ Yo un1sindmineg (Y = 0.65)
N3aNEsUNITIATIR (Y = 0.12) wagndndna (Y = 0.11) sgaddd1Aynisaia

4.5 Yadudiuyanavasnaukuuasuniyl  1nNENY #an1s3ITenudn ninugney
wuvasvamadulngifumends (Aadusovay 58.50) flongszning 31-40 ¥ @eduiovaz 42.00)
Haounw ausa Aedudesay 44500  nsAnwsyaulSns @Aeduiesay 55.00) d9els
oandn 15,000 v Aadufesay 31.25)

4.6 MmsUsziiiuinusssuesdnsifidnuazaiieassd anefih  msiduanndndifves
93AN1s NNTNY Kan133TeNUI wan1sUssliuiausssuednis lulfwuauduialusiaus
voantna  wudhldsunisuseilivegluseduinn (Mean = 3.70) TausssuesAnts dALdudants
wisan Tuiruzvesniine wudldsunsusalvegluseduinn (Mean = 3.82) TaussIueAns
JRviuyanauazn1Insedu Tuirugvemiine wulldsunisussdiueglusyduunn (Mean = 3.76)
Fausssuesanis daduluedduius ludeuzvesmidneny  wulldsunisysedivegluseduuin
(Mean = 3.94)

Han1sUsziduneiduduiiusam Tuieuzveandnonu  wuirlasumsusziiveyly
JAUNN (Mean = 3.74) anegiiaumsdanistuiiaugvemtdnag  nuilasunsussdivedly
JzAUN (Mean = 3.98) aneiiiuaulufinuaniunisalluimgveamtdnaug . wuildsy
nsUsuidiueglusyivunn (Mean = 3.92)

wansUszidunsiduanndniifvesesdnisludunislianutiomde luiirugveaniineg
wutldFunsUssiiuegluseduin (Mean = 3.83) maluaundniifvesesdnisludunisiisds
fou ludiruzvoamdnau  wuiildfunsusadiuegluseduinn (Mean = 3.67) msfuandniia
vospsdmilusnunisenmuenndu lufmusvsswiingu  wuldsunisussdivegluseduun (Mean
= 3.79) msduaindndidvesesdnislusunislirusnile lufmuzvesdnen  nudildsuns
Usziiiuegluszduann (Mean = 3.47) maluaindniidvesosdnislughunisddnlumiing Tuieus
vownnny  wuhlasumsdselivegluseAuinn (Mean = 3.73)

uagwanisUsziliuanudiievesgsivedimiumindussiandegordouuisiu Tuaie
\iswgivnnnegveuwanunnumuasiufiruzvesndneny wuilafunisdsaiivegluseduunn

(Mean = 3.85) lagaudduilasunisuszidiugean laun nszuiunsiauigunmauiiegns
Aaliles (Mean = 4.02) msasquivlnegsdidunaviung (Mean = 3.91) wasmsiunidnuay
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mMylnTrnudnsavesgsivedmnsunindussianiiegendeuuisiu lunnizimsugiannnesues

WwaNgunnEnIuAT nnauntnay Wifidann Jymanisidunsssadanyg vildaunsainsiey
wdunasialulanad
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.14-—== RCHIEVEM

CONSIDER
.14—= ACTUALIZ

TOLERRNC
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5Us02
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e
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g
b X

.10 SITUATIO

5U504

Chi-Sguare=102.88, df=64, P-value=0.06120, RMSEA=0.044

< ° a 1% a v e a o a
wuAmi 3 Anudisavesgsitedmsumindussianiiegordouwuisu lunneiasugivnnnes
VBAYANTANHUMIUAT IINAGUNTINY (FIRUUnaIUIU)

Mg mMaleseirsvidaunaunduvedlumaudnivesgsneedmnsunsngussian
flegendouunsiu Tunnziasvgiannnesveaunngaymumiuas annguniingnu i)
fAudlanunauniu \nouet sl inle HAN1IMAITRUN

Chi-square/df <3.00 1.61 ARBTRLI
CFl > 0.95 0.98 HULNR
GFl > 0.95 0.96 HLLNEU
AGF > 0.90 0.92 VLI
RMSEA < 0.05 0.044 HLLN
SRMR < 0.05 0.042 HLLN

UKIINYIAYSBNNUAS!

Nakhon Pathom Rajabhat University
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doRarsunarduidniunaundusesiuna 910a15199 4 wuin luwnaiinuaenndss
naunduiutoyaileUsednems 6 Avlliuinmel fie Chi-square = 102.88, Chi-square/df. = 1.61,
CFI = 0.98, GFI = 0.96, AGFI = 0.92, RMSEA = 0.044 wag SRMR = 0.042
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%@%%@ﬂi%%WMﬁWUﬂi%WﬂﬂdMWﬂhﬂﬂu

Uadoma  maduandniives mwdSYeegsia

933 (R*=0.70) adaBuming (R°=0.56)
fauusiveg DE IE TE DE IE TE
TAUSTINDIANTT 0.42 - 0.42 0.16 0.18 0.34
t-value 10.26™* 10.26™*  237** - -
Az 08 - 08 037 038 075
t-value 15.12% 15:12%%  4.22% - -
nsduandniidvesesdns 0.44 - 0.44
t-value 10.72%* 10.72**

DE = Direct Effect, IE = Indirect Effect, TE = Total Effect, * p <0.05, ** p<0.01

HANTIATIEINUT Audusavesgsivedmnsuninduszsinnilegendouuisiu luney
\ATEENINANDEVBAVANTIVNUMIUAT NNFUNTNIL TaSuBnEnasIdauInan Jaduduniie
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TusIINOWANS (Y =0.42) egelitudrAynisada
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WANTUINNYLAT AeainainniseeniuaIndagni mnldnagnsdaduduyszaumnanisnaind
wanzau gsnaedamiunindussianiiegerduuunu szneliiAnanudnialunisseneugifa
msamuluedmniimindilenatosnfiasfionain insznasinsdenteiinunieamuiiauys
lsdsnniin ynegatuagfuruaiing fefutiadediduilavdnludmlsraumeniman i Jade
fugomiensindiving deanansaairsenailiiuTevlunisudsduganintedesunansias ns
asevesmenseataiwnnzan sxtelunsimuaanuliuseulutessan ddedunalndify
dmsumsUszneugsinedmsuminduszianilegendouuisu luanziasugiaanaes

2. ndladenilsifinnudrfyife mstuindounisviaulugsivedmiaminduszian
flogendounasu dedesendonisirnusedanlalunisiianu guimsensldnzfunduieds
Fuindoulugainudiia winudusedenldarnsadaiamnlaldsunissensuaingam Tu
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3. luannsalilasughavesUszmadisuien msviaulaesjsfuauddalviugni
wagninaudeninusiuiy fMuuufidunuainauddodaiunm Iﬁmwazﬁauﬁ%’ﬂwﬂumi
MuunutwuanagnslEddamanngstu faudlunmanguidedvdmdszaumensnanedidnunei
Tslsogmanvans uslusmsssiaedmdunindussiniiogendouunsiuuds magatuluds

dalszaunisnaindigndes wasn1slinnediniieasanulduieuludwdaduinnudnduiay
Wliesdnsanunsausui uazanenagnsivgannudnsaviunansauiumnulussuuiasugie

5. a7U 9AUTEKe uatalauBuUL

5.1 nM1seAUTIERaMUIngUsEasin1sIvY

Inquazasdil 1 esdUszneu fidsmaiemnudisavesgsiaedmunindussianilegeds
WITUlUNIELATYETINANDEVDLUINTUNNUNIUAT AUVIAULYBINAN

Hadviitnaddnyiiaadernuduia vesgsiaedniuminguszianiiegendouuinuluanis
LAIS¥EAINANDEYBLUANTUNNLINLAT Paviruzesgndn loun dadesu deamanisdadiming 3
aonndesiuuLIAnes #3550 1@33MY wazAe (2543) Tiausdn nagnddamnanisindming g
Faevtliinguszaslunisne aenrdesiuinguszasilunsdndulate uas dneaws wauela (2550)
flauedn arudszaumsmaiaifuesdusznauiidrdnilunisnovaussienainldogramunzay Tne
Busuilgshafesiideiiazinauesegnéviondnfasiiinisnanaifimngan uaznisihdsdogndd
TnegafiusEanSnnenenisumstemanisdnsming was Kotler and Armstrong (2006) ik
1 Foman15¥asimng (place) WuAanssuiiisadesfuusseniadwindonlunisinaususnis
Tungnén Geiinasenissusvesgninlunnruazanlsslovuvesuimsiiiaue Jaazdesiiansan

Tusuinanag (location) wazdpangbunisu@uausnis (channels)

Fnqusvasdl 2 ilefnuiivesdusznou idwmademudiiavesgsivedimIumindussinn
ﬁagmﬁmu’mﬂumwLﬂﬂs@ﬁﬁmmamaqmeﬂjamwumum PIUVAULVRINUNUY HANITITY
wuhiladeieanudnu Sulszneulusae Tausssuesdns amegih uaznsiduandndidlussdns
madutiedeiidfy dernuduislugsivedmduminguszaniiogordouusluanziasugia
annesvesuAnTIMImuAs Inetladeidfyian loun Yadesuntizgi 49 Sergiovanni and
Moore (1989 : 213) Saauain n1agdih Wunssuaumsvesmandonde 93l vosiiniaslvignu
UsennAuFoR dedaadugausasdvesimieaussasdsiniuvesiiniuda ﬁaada’%ﬁmmm
37uile ﬂuLmsfsaﬂ,wumﬂmmmimas anmmmmamqmnﬂuammnwm‘tuammi mm George
and Jones (1999 : 93) fiiaua ‘wqmmiumsLﬂuammﬂmmaqaqﬂmimmam wqmmiumuaﬂmua
unummthiuazdunginssuiiosdnslalimmuely uiviiliesdnisegsenldnazyszavanuduia
Smith, Organ, and Near (1983 : 653) UavaAAaITUKLIAAYDY A0 Frungylng (2557) fildhaue
1 nginssumnduaundniifvesesdnisiinnudifysonsdnms  mssUsuaioudvdedu
insesinsmadensluosdnig viliAsaudavguiadudsdndudonsiauluaniunisalitliens
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